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Economics of experience excellence 

Integrity is the most 
important pillar in 
driving customer 
advocacy
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Alignment of employee
experience (EX) and 
customer experience (CX)
Motivation and passion

Greater revenue 
growth of the 
top 50 brands 
compared to the 
bottom 50, at an 
aggregated level.

Greater EBITDA 
growth of the top 
50 brands 
compared to 
bottom 50, at an 
aggregated level.
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