


O1 Ymrnpeoieg ErayyeAparikig Amrokardotaong & ZupuBoulAeuTikig Kapiépag utrooTnpifouv
E£PYOBOTEG Kl EPYNJOMEVOUG VO AVTIMETWITIOOUV TIG SUCKOAIEG TTOU TTPOKUTITOUV OTTO

TOV TEPMATIOMO TNG CUVEPYNTiOG TOUG Kal VO METABOUV ypriyopad Kol OJaAd oTn VEX
KatdoTaon. O oTOX0G TWV UTTNPECIWYV auTwV gival dI1TT6g. Méoa a1rd TTpoypdppaTa
TTARPWG TTPOCAPUOCHEVA OTIG AVAYKEG KABE eTalpEiag Kal KAOE ouppeTéXovta, n KPMG
OTOXEUEI APEVOG OTNV TTAPOXI UTTOCTHPIENG KAl TEXVOYVWUOIiag TTPOG TOUG EPYONJOMEVOUG
TTOU ATTOXWPEOUV, WOTE VA EVICXUOOUV TIG IKAVOTNTEG TOUG OTNV AVEUPEDT ETTOPEVNG

EMAYYEAHATIKNAG KiVvnNONG, va UAOTTOINCOUV TNV ETTIXEIPNMATIKE TOUG 18€0, VO EPYOOTOUV WG
€AeUBepoOI eTTAYYEAPOTIEG 1) VO HETABOUV OJAAd OTN CUVTASIOSOTNON KAl APETEPOU OTNV
EVioXUON TWV ETAIPEIWV VO OXESIGOOUV TO TTAAVO aTTOXWPNONG Kl va S1aXEIPICTOUV TV
ETMIKOIVWVia HE OTOXO TNV EAAXICTOTTOINON TWV SUCKOAIWY.

@T H mrpoocéyyion pag

O1 Ymnpeaieg Tng KPMG 1repiAapdvouv:

Y1rooThpI§n TTpog TNV £TalpEia:
Zuvepyaoia Pe TNV €TAIPEIA yIa TNV KATAVONON TWV TTEPIOCTACEWY Kal TNV UTTOOTAPIEN 0TO oXedlaouo
EVEPYEIWV ATTOXWPENONG TWV ATOPWYV (ECWTEPIKI ETTIKOIVWVIA, EVNPEPWOT, S1ABIKOTIEG).

YTooTAPIEN TTPOG TO CUMHUETEXOVTA:

Mpiv TNV emAoynA Kol KATA TNV £vapén TG ouvepyaaiag, die§AyeTal GUVAVTNON *a®oU £XEl TTPONynOEi
avakoivwaon TNG amdé@acng aTTodAdKPUVOTG TOUs UE OKOTTO TNV EVNPEPWOT) TOU YIa TO TTPOYPAMMHA TNG
€TMAOYAG TOU Kal TO 0QEAN TOU.

Aedopévou OTI KABE TUUUETEXOVTAG EXEI DIQPOPETIKEG AVAYKES KAl TTPOTEPAIOTNTEG, N KPMG £xel
dlapopewael éva portfolio diapopeTikwy Mpoypapudtwy EayyeApariking Atrokardotaong &
>upBouAeuTtikng Kapiépag, Ta otroia TrepIAauBAavouy TTIYPAUUOTIKE:

Mpéypappa avalATnong véag Béong epyaciog

» KaBodriynon atnv avamTuén Bloypa@ikoU CnUEIWPOTOS KOl GUVOOEUTIKAG ETTIOTOAAG, WOTE VO
ETTIKOIVWVEITAI ATTOTEAETHATIKA KAl APECA TO ETTAYYEAUATIKO TTPOQPIA TOU CUUUETEXOVTA

» EvOuvdapwaon Twv IKavoTTwV dIaxEipIong CUVEVTEUEEWV VI TNV ATTOTEAETUATIKOTEPN TTAPOUCIACT) TOU
eTmayyeAparikou mpo@iA Tou (personal branding)

* YTTooTrApIgN 0TOV KOABOPIGUS ETTAYYEAUATIKWY OTOXWV KAl OTO OXEDIACUO TTAGVOU EVEPYEIWY YIA TN
S1a0@ANION AaTTOTEAETHATIKAG BlEPEUVNONG TNG AYyOPdg £pyaadiag

» KaBodriynon yia tnv etmiteugn amoteAeauaTikAG SIKTUWONG aTnv ayopd epyaciag (networking) kabwg kai
g BépaTa KoIvwVIKAG dIKTUWOoNG (social media)

* Mapoxn ouvexoUg oUuPBOUAEUTIKAG UTTOOTHPIENG OAo TO diIdoTnua avalnTnong BEong epyaciag yia
S1aoc@AaNion papuoyng Tou TTAGVOU evePYEIWY, DIAPKOUG dIEPEUVNONG TWV AYOPWY EVOIAPEPOVTOG
(EANGDa kar e€wTEPIKO) Kail TN dlaxeipion BepdTwy TTou avakUTITouv oTn @aon avalAtnong ETTOUEVNG
ETTAYYEAUATIKAG Kivnong (d1axeipion eTTa@wy Pe JEAAOVTIKOUG €py0dOTEG, ETTIKOIVWVIO GUUROUAWY
€MAOYAG OTEAEXWYV, DIOTTPAYMATEUGN TTPOCPOPWYV EPYATIAG, Ka.)

* YTTooTApPIgN yia TNV AUECN TTPOCApOYH OTn véa B€on epyaaiag

Mpoéypappa UTTOOTAPIENG YIO TNV AVAANYN ETTIXEIPNUATIKAG Spdong

* Mapoxn TTANPOPOPNCNG OXETIKA UE TO OXEDIOOUO TNG ETTIXEIPNMATIKAG 1I0£0G TOU KABE CUPHETEXOVTA
» Ekraudeloeig ae BépaTa uAoTTOINONG TNG ETTIXEIPNUOTIKAG TTPWTOROUAIAG (EVOEIKTIKA):

» ETixeipnuatikog oxedlaopuog, olkovouik avaAuon, TTnyEg xpnuatodétnong

* Nopikd, epyaciokd, @opoAOYIKA, AOYIOTIKA Kal ao@aAIoTIKG B€uaTa
* ZUPBOUAEUTIKA O€ BEpaTa UAOTTOINONG ETTIXEIPNUOTIKAG TTpwTOB0oUAiag
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Mpoéypappa UTTOOTAPIENG YIO TNV AVAANYN ETTIXEIPNUATIKAG Spdong

* Mapoxn TTANPOPOPNONG OXETIKA e TO OXEDIOTHUO TNG ETTIXEIPNMATIKAG 100G TOU KABE GUUUETEXOVTO
» Ekmaudevoeig o€ Béuara uhoTToinong TNG ETIXEIPNMATIKAG TIPWTOROUAIAG (€VOEIKTIKA):

» Emixeipnuatikog oxediaouog, olIkovouikh avaAuaon, TrnyEG xpnuaToddTnong

* Nouikd, epyaciokd, @opoAOyYIKA, AOyIGTIKA Kal ao@aAIOTIKG B€uaTa
* ZUMBOUAEUTIKN o€ BEUaTa UAOTTOINONG ETTIXEIPNUATIKAG TTPWTOROUAIOG

Mpoéypappa yia évapén epyaociag wg EAeuBepog ETrayyeApariog

* Ekraudeloeig o€ BEpaTa TTOU AQopPoUV (EVOEIKTIKA):

* EVOANOKTIKEG SuvaTOTNTEG ATTAOXOANONG

* XapaoKTNpIoTIKA epyaciag wg eAeUBepOG eTTayyeApaTiag

* ®opoAoyikd Kal ao@aAIoTIKG BEPaTa

» 2Xed100UOG Kal oUOTaON UTTNPECIWY, OTOXEUON TTeAaTwy, marketing
* 2UPBOUAEUTIKA O€ BEpaTa epyaciog wg eAeUBEPOG eTTayyEAUOTIOG

Mpoéypappa yia TNV evioxuon, avaBdaduion Tou eTTayyeAHATIKOU TTPO@IA

* YTTooTrpign oTn diepelivnon avaykwy evioxuong £TTayyeANATIKOU TTPO®IA

o Alapopewan TTAAVOU EVEPYEIWV YIa TNV vioxuon TOU TTPO®IA

» Ekmmaudevoeig, oe ouvepyaaia pe To KPMG Institute, oe B€pata 10U £vOIAQEPOUV TO CUPHPETEXOVTA
* ZUMBOUAEUTIKA KaBodrynon Katd TV UAoTroinan Tou TTAdvou dpdocwv

Mpoéypappa yia TNV opoAR peETARaon oTn ouvTagiodéTnon

* JUVaVTACEIG epyaciag g BEPaTa TToU a@opoUV (EVOEIKTIKA):

* Alayeipion €1008PaATOG, TTAKETOU ATTO{NMIWONG Kal aTTOTOMIEUOEWY

» ®opoloyikd Bépata kal Bépata ouvTagioddTnong

* A¢lotroinon S1aB€aiyou xpovou, HOPPES aTracxoAnong

» Alaxeipion aAAayng / xpévou
* YTTooTpign oTn diauépewaon TTAGVouU evePYEIWV Yia Tn SIac@AAIon opaAng peTdRaong otn ouvtaglodoTnaon
* ZupBouAeuTIKr KaBodrynon oTtnv uAotroinon Tou TTAdvou dpdoswy

O@éAn yia Tnv Taipeia

* Alaxeipion Tng d1adIKaciag amroxwpenong Y aiobnua dikaiou, pe uTTELBUVN TTPOCEYYION Kal aioBnua
KOIVWVIKAG euBuvng (Corporate Responsibility)

» ‘EptTpakTn TTPOROAN TOU EVOIAMEPOVTOG TNG ETAIPEIAG VIO TNV ETTAYYEAUATIKI) ATTOKATAGTACH TWV
£pPYadouéVWV TTOU ATTOXWPOUV

» Aloatpnaon uwnAou nBIKoU ekeivwyv TTOU GuveXiouv va epyddovTal aTnv TaIpEia

» AloTpNon Tou KaAoU ovOUaTOG Kal TNG KAARG @riNng TNG £TaIpeiag, 181aiTEpa aTOuG JEAAOVTIKOUG

epyadopévoug.

Q
O@£AN YO TOUG CUUMETEXOVTEG

» KaBodrjynan yia Tnv ammoteAeaUaTIKA SIAXEIPIoN KAl ETTIKOIVWVIO TOU £TTAYYEANATIKOU TOUG TIPOQIA OTNnVv
ayopd epyaaiag

* BeATiwon Twv IKavoTATWY dlaxeipiong ouvevtelgewv Kal OIKTUWONG TOUG OTNV ayopd Epyaaiag

» ATToTEAEOATIKOTEPN TTAPOXA TTANPOPOPNONG KAl GUVEXNG EVvNUEPWON Yia €EEAIEEIS OTNV ayopd epyaadiag

* AGEnan Tng mMOavoTNTag avelpeong TNG KATAAANANG EPYOCIaG-EUKAIPIWY ATTACXOANGNG OTO MIKPOTEPO
duvatd Xpoviko diaoTnua

* YrooTipIgn oTtn diepelivnon EUKAIPILY OE AYOPES EKTOG EANGDOG

* Mapoxn TTANPo@dPNONG Kal UTTOOTAPIEN OTN BIEPEUVNON EVAOAAAKTIKWY ETTAYYEAUATIKWY ETTIAOYWV

* YTmooTrpign oTnv evioxuon emmayyeApatikol mpo@iA (reskilling, upskilling)

* Evioxuaon 1ng autotremoiBnang kai dlaxeipion Tou dyxoug TTOU GUVETTAYETAI N SUOKOAN aAAayr TTou
QVTIMETWTTIOUV.




KPMG, nmA€ov KataAAnAN emAoyn:
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A6 10 1993 UAoTToIoUuE e emmiTuXia MpoypdupaTa ETrayyeApaTIKAG ATTOKOTAOTAONG

& YupBouleutikig Kapiépag, éxovtag utrootnpigel mavw atré 2000 cuppeTEXOVTEG (TO
TTO000TO ETMITUXIOG ETTAVOTOTTOBETNONG KUpaiveTal aTo 74%) pe 10 99.5% va atracyoAeital
o€ B€o€Ig TTANPOUG aTTacX0Anong

To eUpog Twv dpacTnPIoTATWY pag, divel TTpdoBacn o 6Aoug Toug KAGdoUG TNG EAANVIKAG
ayopdg

2UVveEXNG evnuEPWON yia EENIEEIC Kal yIa VEEG BETEIG Epyaaiag o€ OAOUG TOUG TOUEIG TNG
ayopdg epyaoiog

AleUpUPEVO BIKTUO ETTOPWY, HE EQAPHOYR WNPIOKWY TEXVOAOYIWV YIQ TAV ETTIKOIVWVia
TTPOQIA CUUHETEXOVTWY, HECT ATTO TO OTTOI0 BIEPEUVOUE TTIBAVO EVOIQPEPOV CUVEPYOTIAG

YTTOOTAPIEN TWV CUUPETEXOVTWY OTN OIEPEUVNON ETTAYYEAUATIKWY EUKAIPIWV KOl GTO
€EWTEPIKO

O1 e1dikeupévol oUpBouAol TNG uTTnpeaiag EtrayyeAuaTikhAg ATTokaTdoTaong &
>upBouAeutikng Kapiépag, og ouvepyaaia e Toug ouuBoUAOUG EEUPEDNG KAl ETTIAOYAG
OTEAEXWV TNG ETAIPEIAG PG, ATTOTUTTWVOUV dpeoa TIG dlabéaiueg BEoeig epyaaiag
(«KPUMMEVEG EUKAIPIEGH)

MpdéaBaon o€ TTOAUTIUN TTANPOPSOPNCN OTO TTAGICIO A&I0AOYNONG EVAAAKTIKWYV
ETTAYYEAUATIKWYV ETTIAOYWYV (BEPATA OTTWG VOUIKA, POPOAOYIKA, OXEDIATUOU ETTIXEIPNHATIKWY
TAAVWYV Ka.)

Mavw atoé 150 ToTmoBeTACEIG OTEAEXWY O€ véa Béan epyaaiag To xpovo (Oudda EtiAoyrg
2TENEXWV)

EKTeTapévn epuneipia ava iepapxikoe eninedo Kai KAGOo e ayopdc

Mavw atoé 200 eTaipeieg/TTeEAATES

EidikéTnTa lepapxiké erriTredo KAdadog

[evikr AigtBuvon "evikoi AleuBuvTég XPNUATOOIKOVOUIKWV
Oikovopikd— MNpounBeieg Directors AuUTOKIVITOU

IT Senior Managers IT/ TNAETTIKOIVWVIWYV
MwARoeig- EEutt. MNeAaTwyv Managers EmayyeApaTikwy YTTNpecIwv
Marketing Supervisors DapUOKEUTIKOG

Mapaywyn YT1reuBuvol opadwv KatavoAwTikwy Mpoidviwv
E@odiaoTik AAucida 2TENEXN Ekmaideutikwyv 18pupdtwy
Texvohoyia Epyalouevol Mapaywyng

AvBpwTTivo Auvapikéd NlavepTtropiou

YTooTrpIign Xnuikwv Mpoidvtwyv

2023 KPMG

1ternational Li

etaipeldv-peAav g KPMG ouvdedepévawy pe v KPMG




MepIkEG ATTO TIG OKEWYEIG CUMHETEXOVTWYV

O& TTPOYPAMMATA TNG

«OI ouvavTNOoEIS Pag gixav ouaIaoTIKO
TTEPIEXOUEVO Kai uag Bonbnaoav va kivnBouue
UEBOOIKG aTa eTTéuEVa eTTayyeAuaTika BAuard
Hagy

«H Bon6eia kai o1 cuuBouAés oag nrav
moAUTIUES. O 0UUBOUAGS UOU avTaTToKpIvOoTaV
UE TOV KaAUTEPO TPATTO Kal IdIaiTepa
ATTOTEAEOLQTIKA. »

“2a¢ euxapIioTw yia To EINKPIVES EVOIQPEPOV. »

«20¢ EUXAPIOTW YIa OAES TIS OULBOUAES, TNV
KaBodnynon Kai TNV TapaKivnon Tou Jou
owoare. lnpa yvwaoeis Eow Twv oEuIvapiwv
yag, Kai n yvwon givair duvaun!»

KPMG

«[lépav Tou apxIKoU OOK Kai TNS WUXOAOYIKNG
mieong NPEBe kai n kapavriva ......

H KPMG Ouwg nrav ekei. ... Agv nrav

uia GAAn arrpéowrn eTaipeia Tapoxns
utrnpeaiwyv. Hrav dimAa pag kabe popd mou
TEQTALIE WUXOAOYIKA LIE TOUS avOPWITOUS TNG
va pag atnpidouv Kai va uag maporpuvouV. »

«Oa nbsAa va ekppdow TIG EUXAPIOTIES HOU
OTOUG TTPOOWITIKOUS oupBoUAoug pou yia Tnv
KATammANKTIKY) CUVEQYQATIa TTOU EiXAUE. »

«EuxapioTw yia tnv moAUTIUnN BonBeid oag Kai
TIS OUUBOUAES 0a¢. »

OpIoPEVEG i} OAEG OI UTTNPETIEG TTOU TTEPIYPAPOVTAI GTO TIAPOV EVOEXETAI VA UNV E€ival ETTITPETITEG
yia Toug TreAaTeg TNG KPMG Trou Toug TrapéxovTal EAEYKTIKEG UTTNPEDIEG, TIG BUYaATPIKEG TOUG Kal TIG

OUVOEDEPEVEG PE QUTOUG ETAIPEIEG.
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